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Salad Creations wants to serve up 
franchises in San Antonio 
San Antonio Business Journal - by Tamarind Phinisee  

Ft. Lauderdale, Fl.-based Salad Creations is looking for franchisees in the Alamo City to open more 
locations. 
 
The expansion plans are part of the company’s larger goals to expand internationally through an area 
developer and franchise program. 
 
The international restaurant franchise offers fresh “create your own” salads, along with fresh wraps 
and fresh-baked desserts. Guests have more than 40 ingredients to choose from including farm fresh 
vegetables, wild Alaskan salmon, grilled chicken and seared steak. 
 
Salad Creations CEO Jeff Levine says he would like to find about five franchisees to set up shop in San 
Antonio within the next year and a half to two years. 
 
Presently, Salad Creations has one location in the city, which it opened last week. The restaurant is 
located at in the Alamo Ranch Marketplace at 5539 W. Loop 1604 North, between Culebra Road and 
State Highway 151 on the far North Side. 
 
That location is the company’s first in Texas. 
 
Levine says the Lone Star State is a target market for his restaurant concept. 
 
“In San Antonio, specifically, I think there’s definitely a growing demand for healthier food options,” 
Levine says, citing a recent survey in Men’s Fitness magazine that named San Antonio as the third 
fattest city in the country. 
 
Vince Handler is the owner of the company’s San Antonio restaurant. Levine says he is excited to have 
Handler on board as franchisee. 
 
“I think his military background should make him a great franchisee,” Levine says. 
 

Start-up costs 
 
For those interested in becoming a franchisee, Levine says, the typical start-up cost — which includes 
a two-week training course at the company’s Salad University — is between $250,000 and $300,000. 
This includes an initial franchise fee of $25,000. 
 
Additionally, the company will provide franchisees with year-round marketing support. Franchise units 
are required to contribute 3 percent of gross sales to the company’s advertising fund. Franchisees also 



pay a royalty fee of 6 percent of gross sales. 
 
According to Salad Creations’ Web site, the company also can provide third-party financing to qualified 
candidates for furniture, fixtures, equipment and signs, as well as lease-hold improvements for new 
and existing Salad Creations stores. 
 
Apart from capital needs, he says franchisees will need about 1,500 square feet of space for the 
restaurant. 
 
The initial term of the franchising agreement is 10 years, after which the agreement can be renewed 
for an additional 10 years. 
 
Levine says the company would like the franchises set up in high-income areas, with a good 
population density of 30,000 or 40,000 people within a three-mile radius. 
 
“We want to target white collar, highly educated people who understand that eating healthier is a way 
of life,” he says. 
 
Levine says he also plans to target Dallas and Houston for more franchise locations, opening five or six 
locations in each of those cities. After this, he says, he plans to look at what he considers secondary 
markets like Austin. 
 
“We’re planning on growing stores in Montana and California as well. But for now, we’re focusing on 
Texas as one of the big growth markets,” he says. 
 
More information on the company and franchising opportunities can be found at the company’s Web 
site at www.saladcreations.net. 
 
Salad Creations has more than 55 locations worldwide in the U.S., Canada, Brazil, Ireland and Kuwait. 
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